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Glass South America 2018
surpassed all the numbers
of the previous edition.

GlLASS

SOUTH AMERICA

qualified visitors
(+ 10% growth)

« 215 Exhibiting brands

« 25.000 m? area total
of exhibition
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87%

of visitors are
satisfied with
the trade show

Visitor's
objectives:

85%

of the pre-registered
attendees were
present

21%

20% 175

President/

Vice President/

launches

Director

66%

of the visitors
participate in the
buying process

% searched for
releases

Owner/ Manager
Partner

35%

intended to invest from
R$ 50 thousand to
R$ 1 million in the event

% contact

with new
suppliers

38

% updating and
professional
training

33

% networking with
industry
professionals



About the ; O

There were

Together they earn
7.115 + R$ 520 billion per year

companies present

!! "It is the second time that

of these I've come and this year the
companies quality of the exhibitors
have a high activity improved.”

level of purchasing

and sales Toniel Nogueira - Commercial Manager

Source: Serinews Marketing Intelligence



Sectors at the event: GLHSS

59« 51« 48 453 45) 40+

Accessories Hardware Glass for civil Windows and/or Kits for box Machines
construction Frames

38 36 35% 1% 1% ccomctnct st vty

excited about several

releases that | have been
able to see up to today."
Products for Systems of Glass for Glass for home Automotive

fixing of glass facades decoration appliances Glass
Leonardo Vidigal - Buyer



Visitor's

Transformation

Distribution

Glazier
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Visitor's Opinion:

"In addition to finding companies that supply what we
necessities, we have also discovered other needs. We
made contact with companies we didn't know.”

Bruno Silveira
Salesman



National
Presence
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Glass had the attendance of
all regions of Brazil:

Nordeste

N—

Caravans

Centro-Oeste

Sudeste
More than 15 caravans of

several regions of Brazil, such as
Bahia, Espirito Santo, Rio de Janeiro,
Santa Catarina and the countryside of
Sao Paulo were present in the show.

“| came in search of contacts and new suppliers that provide me with greater cost-benefit parts and | ! !

accomplished my goal. It is difficult to travel to participate in events like this, much due to the cost. If there
were no caravans, certainly | would not come”

David Souza - Partner of the Nova Corte Certo



International
Visitation

91%

of international visitors are
from South America.
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Bolivia

“This is where all glass and machine manufacturers are concentrated, as well as companies involved
in other stages of glass transformation. The market is always changing, and we want to be at the
forefront of this. that's why we're here. In addition, we have been able to gather trends from Latin

America and Europe in one place”, he says.

Ausoberto Alva - General Manager of Corporacion Limatambo
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91..

Of the exhibitors are

o=\
satisfaction %

ratings

Consider the fair important
for the sector.

satisfied with Glass.

"We are very pleased with the trade show. From the opening until
the end of the day we spent the whole day meeting clients, this
surprised us. The public that comes to our booth is well qualified,
which is very good. We always missed being in a fair like Glass,
which is the biggest of Latin America, that's why this first year as a
brand is a great achievement for us.”

Gloria Cardoso - Blindex Marketing Manager

TECHNOLOGY
& DESIGN



GASS [

satisfaction % %
ratin gsS Are satisfied with visitor's Will exhibit in
quality and purchasing the next edition

capability

“The number of visitors who appeared at our booth until now was very good.
Most people that came were not just interested in viewing our showcase,
everyone had the objective of closing new deals. This is very good for us and
encourages the company to always participate in all editions of Glass South
America. Our presence is very strong in Latin America, including here in Brazil.
An example of this is the number of sales we have already made to Brazilian
companies - a total of five hundred machines. Our objective at Glass is to
present more than technology but also the trends to come in the future,
speaking of the market.”

Alberto Masoero - Director of Bottero




. GlASS
Exhibitors'

“| confess that this year's edition is better than the “The fair Is excellent, with great results for
previous one. Glass South America is very important us. Many people come with the objective
to companies in the construction and architectural in closing deals and not seeking only
market for presenting the new products and good prices, but rather products that add M [
technological innovations of the glazing and value at the moment of offering them to : ey
equipment sector. The economy is recovering, and our their clients. We also had an excellent :/
expectation is that there will be a great interest in the presence of Latin America here at the fair, ; ’ﬂ
business opportunities and releases that are being we tended to people from several /
presented at the event. | believe that here is the ideal countries. We always schedule our
place to visualize new technologies, trends, being an releases with Glass and our customers
opportunity for the strengthening of the sector. Today, already come to the booth asking what
the fair is a reality in a Latin American level and one of we have new.”
the most important fairs in the world. We couldn't stay
away”
Vinicius Braga
Moreno Magon Commercial Manager, Tec Vidro

Vice President, Glaston Sales and Service



Participant
brands

Glass has an exclusive
pavilion for Italian
brands, which proves
the great international
interest in the South
American market.
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© An Abravidro initiative in partnership with NirnbergMesse Brasil, with
the support of the Instituto Falcdo Bauer and Setor Vidreiro, Vidro em
Acéao was totally reformulated and presented the best and most up-to-

VIDno date information on applicability in various types of glass.
EM ACAO
participants
tests presented in among glaziers, architects and professionals of the sector.
4 days of event

"It was unanimous that Glass was super “This space is a unique glazier's opportunity to see

positive for all exhibitors. Many have how each type of glass reacts to each situation and

already closed deals, and those who have how it can know specifications and standards

not closed left well directed. This edition better. The one that sees this type of test is only the

far exceeded the last one. it's more company that pays for it. because they are made in

laboratories, so there is no other attraction like that
in the industry. I'm very happy to be here and be
part of this. With that, the glazier feels supported
and, if he does well, the market does well.”

professional and glaziers are very happy
with the information and launches they
found. The new location was also a great
hit.”

GLASS

SOUTH AMERICA

José Domingos Seixas - President of Abravidro Gabriel Batista - Portal Setor Vidreiro




Simultaneous — SOUTH
Event: 'R+T AMERICA

Feira Internacional de Persianas, Portas/Portdes
e Sistemas de Protegdo Solar

GLASS
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International event reference in the market of blinds, doors/gates and internal
and external sun protection happened simultaneously with Glass South
America. With more than 50 exhibiting brands, which presented the latest
technologies and launches of the sector, providing a real generation of business




An unprecedented program in Brazil, Hospitality Class
brought, during the 4 days of the event, a select audience
of professionals of the sector. The main objective of the
program is to contribute to the construction of a network
of relationships and business between industries and large
buyers.

The guests were selected through a rigorous process,
which was supported by Abravidro, and had an exclusive
and personalized service.

“It's the first time I've been to
the fair and | found this great
service, especially the
convenience package and
the friendliness of the service
staff. Right now, I'm tired of
walking; I'm going to take a
break, get something and
then go back to where | still

need to visit.”
Located on the Mezzanine, Lounge Hospitality Class
offered a location with comfort, structure and content,
providing a unique experience to the guests. Thiago Santos

Product Development
coordinator of Brookfield Incorporacbes

Company's
profile

Segment of the companies

40% Administration
23% Commercial / Sales

5% Production

GlLASS

Transformation Civil Glazier/
SOUTH AMERICA

and beneficiation Construction Shopkeeper

Archictetural/

Frame :
Decoration




Companies present:
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Facades Day

Counted on

participants

“I think it's important the industry's commitment to bring together industry players and discuss
certification and application standards. The meeting added a lot to the construction sector. "

Luiz Jorge Pinheiro - Consultor da Abividro e participante do encontro

GlLASS
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Held by Ci & Lab in partnership with
Projeto magazine and NiurnbergMesse
Brasil, Glass Facades Day happened on
the third day of the event and was a
success.

It promoted a debate with specialists of
architecture and construction with
focus on the correct and efficient
specification of facades of glass of the
most diverse typologies.

Presented innovative solutions and
trends offered by the industry, mainly
to meet the performance norm of NBR
15.575- residential buildings.



IN the media GlASS

The 13th edition of the event was a news in
various media in the industry, with materials
elaborated as releases, interviews and

exclusive contents. 198 materials + than 64 mi“ion

in mass and sectoral media people impacted
Brarara oo "JORNAL DO VIDRO "}
repare-se paraa
m. 55 South America tera fiscalizacdo redobrada na montagem de
Vidros blindados sdo atracio em feira BRASI
de vidros

@ ﬁ_ﬂ J @ ?‘k J 1@ l:\‘llm doﬂtmi:b:;;om:::l;:“ﬁg;mrﬂ:::aﬁo correta de vidros, sequindo

Programe-se para a 13° Glass South America

2018 ¢ ano da maor forra da Aménca Latina para o segmento vidremo

A GLASS SOUTH VEM All!

Principal evento vidreiro favorece o mercado!

Com mais de 14 mil visitantes,
Glass South America mostra
como superar momento dificil do
mercado vidreiro e bate todos
numeros da edigdo anterior
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the commercial team and know how to guarantee your space for the 14th edition.

glass@nm-brasil.com.br | +55 (11) 3205.5003

www.glassexpo.com.br n /glassexpo



